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series - the NASCAR Camping World Series and the NASCAR Whelen All-American Series. Drive for Diversity also
supports crew member candidates through a four-year pit crew training program. Crew members have gone on to
compete in the NASCAR Camping World Truck Series and the NASCAR Nationwide Series. Crew member trainees
participate in the hands-on training program with the goal of employment in the regional and national series.

SCCA
SCCA Pro Racing facilitates a diverse field of competitors, including featured female competitors in the Jetta TDI Cup.

NHRA

Minority drivers have enjoyed success at the top levels of the NHRA, including Ashley Force Hood who
was voted most popular athlete in 2007 on AOL. NHRA was also named as a finalist in the Diversity of
Motorsports Award for 2006.

MINORITY BUSINESS PARTNERSHIPS

ISC

ISC and its family of companies is committed to purchasing supplies and materials from minority contractors.
Currently, nearly 18% of contracts awarded by NATC, ISC’s design and construction subsidiary, are held by MBE/
WBEs. Kansas Speedway has received the Minority Supplier Council’s highest award for its e orts in this area.

NASCAR

NASCAR currently has successful business partnerships and continues to grow its minority vendor base. e
program invites women and minority owned businesses to be considered equally as suppliers for all goods and
services purchased by NASCAR.

FAN OUTREACH/MULTICULTURAL MARKETING

NASCAR

e NASCAR Opinion Leader program invites key influencers to races in selected markets. In addition to
attending the race, the guests receive tours, meet NASCAR representatives and learn about the industry and
its myriad of opportunities. During the course of this program at the track and beyond, NASCAR and the
participating opinion leaders define mutual goals that will build sustainable partnerships.

ISC

ISC’s director of multicultural marketing is focused on building and implementing a strategy to promote
ISC properties and motorsports in diverse communities, as well as within di erent segment groups to raise
awareness and interest in attending races. Marketing strategies include developing plans to drive business
growth within the African-American and Hispanic target audience, as well as with youth and women. ISC
is also developing long-term strategic relationships with key industry and non-industry organizations to help
meet corporate diversity goals.

In addition, I1SC is engaged in an ongoing e ort to respond to the needs and interests of diverse visitors at
its facilities. Projects include development of bilingual communications including collateral materials, press
releases, fan guides, and signage at various tracks.
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